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COMMERCIAL DELIVERY

DECISION SUMMARY

This rehearsal produced a credible, repeatable deliverable from the public storefront. It is suitable for a small paid
agency pilot, provided the scope remains one template and the report avoids compliance or legal claims.

SCOPE BOUNDARY

Technical QA sample, not legal advice, certification, full WCAG/EAA coverage, production remediation, or a guarantee against
claims.

https://automatten.nl/ 03 Aug 2026
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Five findings worth fixing
Only reproducible items are included. Suspected issues that resolved correctly were removed before delivery.

01 20 visible add-to-cart buttons have no accessible name HIGH

Evidence. 20 visible button.product-form__submit elements contain only aria-hidden SVG icons and expose no text, aria-label,
aria-labelledby, or title.

Impact. Screen-reader and voice-control users cannot identify which control adds the corresponding product to the cart.

Fix. Give each button a unique accessible name containing the product title; keep the icon aria-hidden.

02 Newsletter submit button has no accessible name MEDIUM

Evidence. The visible button#Subscribe contains only an aria-hidden arrow SVG and has no programmatic label.

Impact. The final action in the subscription form is announced as an unnamed button.

Fix. Add visible text or aria-label="Subscribe to newsletter" and verify the computed name.

03 Cookie dialog opens while focus remains on BODY MEDIUM

Evidence. On first load, role=dialog and aria-modal=true are visible while document.activeElement is BODY.

Impact. Keyboard users are not placed at the consent choices despite the modal semantics.

Fix. Move focus to the dialog heading or first decision control on open, trap it while modal, and restore focus on close.

04 Country selector IDs are duplicated MEDIUM

Evidence. FooterCountryForm, FooterCountryLabel, and FooterCountryList each occur twice in the rendered DOM.

Impact. Label, script, and ARIA references can resolve to the wrong desktop/mobile instance.

Fix. Generate unique IDs per instance and update every for/aria-controls/aria-labelledby reference.

05 Two prominent campaign images have no alt attribute MEDIUM

Evidence. The summer hero and kofferbakmat campaign images are visible but have no alt attribute.

Impact. Assistive technology may expose file names or omit meaningful visual context inconsistently.

Fix. Add concise alt text when the image adds meaning; otherwise use alt="" explicitly and keep all information in adjacent text.
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Evidence, fix order, next step

Recommended remediation order

1 20 visible add-to-cart buttons have no accessible name

2 Newsletter submit button has no accessible name

3 Cookie dialog opens while focus remains on BODY

PAID AGENCY PILOT

EUR 149  /  one template  /  48h
3-5 verified defects | screenshot or DOM evidence | reproduction steps | severity and impact | developer-ready fix
guidance | white-label ready

Boundary: technical storefront QA only. No certification, legal opinion, production changes, authenticated flows, or purchase transactions.

Reply with one public template URL to start.

Sources: https://automatten.nl/ | public agency case: https://shopnotch.nl/pages/cases/automatten-nl


